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KNOWING YOUR PURPOSE....



Five Truths

e Museums are important

e Museums are global brands
 Museum brands are about purpose
e Museums are no longer buildings

e Brands have to be true
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It’s about more than what you've got




[t's about the experience




[t's about having attitude, a point of view
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And it’s about ideas that engage

Money talks, but
sometimes it needs an
interpreter.

The Economist

The ultimate driving experience
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redefine and reposition Tate




four galleries
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look again



















The V&A story and purpose...



What do we do?

’
We run the WOI’ld s No 1 museum Of art and design.

Why do we do it?

Our Purpose: Our Knowledge inspires

Your Creativity



Underpinned by six values:

Scholarship

Creativity

Coherent — i.e. one V&A voice
Generosity

World class

Contemporary
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Future V&A is a global V&A

V&A Digital V&A Museums
V&A V&A Touring
Magazine exhibitions

Video and Audio
V&A at...
(V&A Channel) Partnerships

V&A Retail & licensing



David Bowie is at the V&A

Fifty Years
y in Britain

Island Stories:
of Photograph



David Bowie is ........




